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Get my Quote Project

Boiler Juice

Test exercise by Fabrice Simonnet
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Discovery



3

Properties off the gas grid.

Discovery

Across Great Britain and Northern Ireland, around 1.6 million households rely on domestic heating 

oil. The following maps show where those 1.6 million domestic properties are mainly 
located. Percentage of domestic properties by region reliant on heating oil.
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Broadband access.

Discovery

An Ofcom report published in 2014 revealed that 75% of premises are now within reach of a broadband 

service (24Mbps+).
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Mobile network coverage.

Discovery

Ofcom noted and published in 2012 that all four main operators cover more than 90% of UK premises for 

3G and more than 70% for 4G connection (increasing rapidly).
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Understand the problem.

Discovery

Desktop user path / map.

12 fields / Dropdowns + 5 Clicks + 5 mouse scrolls / screens = 22 actions
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Understand the problem.

Discovery

Mobile user path / map.

12 fields / Dropdowns + 6 Clicks + 8 scrolls / screens = 26 actions
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Understand the problem.

Discovery

Conclusion.

After reviewing the required steps needed for both desktop and mobile in order to get a 

quote, I conclude that the overall processcould be simplified and reduced as well as made 
more engaging and accessible.

Simple

Engaging

Accessible
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Goals and targets.

Discovery

Our main target is simply to improve the usability of the process.

In order to achieve the improvement and monitor its success, we will set goals specifiedby 
and for users within the effectiveness, efficiency and satisfaction areas of the process.

Get a quote process

Effectiveness.
Fully mobile optimise.

Efficiency.
Reduce steps and actions to get quote.

User satisfaction.
Streamline quote process.
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How to achieve the goals.

Discovery

Now that our goals are established we are going to achieve them with the least disruption 

possible on the current flow by avoiding removing fields / dropdowns used in the process.

Effectiveness.
Looking at the process and the quote result page itself, a lot 

could be done to optimise the display on screen and minimise 

the scrolling.

Efficiency

We can increase the efficiency by removing 
unnecessary clicks.

Improve user satisfaction.
Remove unnecessary information and offer simplified layout.
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Process
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Lean UX

Process

Lean UX is focused on the experience under design and is less focused on deliverables than traditional 

UX. It requires a greater level of collaboration with the entire team. The core objective is to focus on 
obtaining feedback as early as possible so that it can be used to make quick decisions.Lean UX is an 
incredibly useful technique when working on projects where the Agile development method is used. 
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User centred approach.

Process

Personas.
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Design process.

Process

With Hi-Fidelity wireframes
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Design process.

Process

With Prototype
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Mobile first.

Process

The mobile-first approach is exactly as it sounds: designing for the smallest screen and 

working your way up. It is one of the best strategies to create either a responsive or adaptive 
design.
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Wireframes
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Mobile landing screen.

Wireframe

Hi-fidelity wireframe.

Current pages. Proposed improvement.

1 click and a scroll

have been removed
from original flow.
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Mobile landing screen.

Wireframe

Possible structural improvement.

01

Remove email address field from the first form.

Add a dropdown with standard tank sizes instead of the 

current text field. If the user selects "other" then the text 
field should appear.
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Mobile quote results page.

Wireframe

Hi-fidelity wireframe.

Current top offer. Proposed improvement.

The scroll has been 

removed and the display 
optimised.
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Mobile quote results page.

Wireframe

Possible UI improvement.

Reduce the group meter oil design size.
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Mobile quote results page.

Wireframe

Hi-fidelity wireframe.

Current offer tiles. Proposed improvement.

Optimising the tiles 

display .
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Mobile quote results page.

Wireframe

Hi-fidelity wireframe.

Current VS improved results page.
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Mobile quote results page.

Wireframe
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Mobile quote results page.

Wireframe
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Mobile quote results page.

Wireframe
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Mobile quote results page.

Wireframe
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